
The Offi  cial 2025
Calendar Program

Created especially for agriculture retailers

GIVE YOUR BRAND VISIBILITY
ALL YEAR ROUND



2025 Calendar FeaturesClassic Farm Tractors Wall Calendar
Perfect for the farm or tractor enthusiast! This calendar features classic and 
unique tractors, including descriptive copy. The oversize format allows for plenty 
of writing space and easy-to-see dates.

These days, as folks are staying at home more, this calendar serves as a 
functional and friendly reminder of days gone by. Plus, your brand is featured 
each and every day! 

• Large print format,
 wire spiral binding

• Professional photography

• Full-color images of tractors

• Tractor details highlighted

• Bold, oversized date blocks 

• Large imprint space guarantees
 your imprint will be seen clearly

Actual size: 14” w x 20” h (open)
Ad area: 12” w x 1½” h
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ANUARY25 The Farmall Super M was capable of pulling a three-bottom plow and was built by International Harvester from 1952 to 1954. The MD 

was the diesel version and was powered by a 264-cid, four-cylinder engine mated to a fi ve-speed transmission. Options included a Lift-All 

hydraulic system and dual or adjustable front wheels. High clearance and standard front variants of the Super M were also off ered.

Tractor Owner: Tyler Peterson  Photo By: Gary Alan Nelson 
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1953 Allis-Chalmers B

1936 Huber Model B 1936 John Deere AW

1963 Ford 5000 Diesel 
Super Major



20
25

 A
g 

R
et

ai
le

rs
 C

al
en

da
r O

rd
er

 F
or

m
Fo

r y
ou

r c
on

ve
ni

en
ce

, p
le

as
e 

vi
si

t w
w

w
.D

CP
ca

le
nd

ar
s.

co
m

 fo
r m

or
e 

in
fo

rm
at

io
n.

BI
LL

 T
O:

Co
m

pa
ny

:
At

te
nt

io
n:

St
re

et
 A

dd
re

ss
:

Ci
ty

, S
ta

te
, Z

ip
:

Ph
on

e:

Em
ai

l (
re

qu
ire

d)
:

SH
IP

PI
NG

 T
O 

(IF
 D

IF
FE

RE
N

T 
TH

AN
 B

IL
L 

TO
):

Co
m

pa
ny

:
At

te
nt

io
n:

St
re

et
 A

dd
re

ss
:

Ci
ty

, S
ta

te
, Z

ip
:

Ph
on

e:

Sh
ip

 O
rd

er
:  

  
  

  
  

W
h
en

 r
ea

d
y 

  
  

  
  

  
 

  
A

ft
er

 9
-1

-2
4

Ap
pl

ic
ab

le
 s

al
es

 ta
x 

w
ill

 a
pp

ly
.

If 
ta

x 
ex

em
pt

, p
le

as
e 

pr
ov

id
e 

ta
x 

I.D
.#

__
__

__
__

__
__

__
__

__
__

(a
 c

op
y 

of
 y

ou
r T

ax
 I.

D.
 c

er
tif

ic
at

e 
m

us
t b

e 
su

pp
lie

d)

 
Su

bt
ot

al
   

   
   

   
 

    
    

    
    

    
  

 
Le

ss
 th

an
 m

in
im

um
, $

60
 p

er
 s

ty
le

    
   

   
 

 
    

    
    

    
    

  
   

   
   

   
   

   
   

   
   

   
   

   
   

   
   

   
   

   
 (n

o 
or

de
rs

 fo
r l

es
s 

th
an

 5
0 

w
ill

 b
e 

ac
ce

pt
ed

)

 
Sa

le
s T

ax
   

   
   

   
 

    
    

    
    

    
  

 
Gr

an
d 

To
ta

l  
   

   
   

  
 

    
    

    
    

    
  

BI
LL

IN
G 

IN
FO

RM
AT

IO
N:

 Y
ou

 w
ill

 b
e 

bi
lle

d 
fo

r t
he

 c
os

t o
f c

al
en

da
rs

, s
hi

pp
in

g 
ch

ar
ge

s 
an

d 
ap

pl
ic

ab
le

 ta
xe

s.
 N

ew
 o

rd
er

s 
w

ill
 re

qu
ire

 a
 c

re
di

t a
pp

lic
at

io
n.

  A
n 

em
ai

l a
dd

re
ss

 
m

us
t b

e 
pr

ov
id

ed
 s

o 
w

e 
ca

n 
co

nt
ac

t y
ou

. P
ay

m
en

t d
ue

 n
et

 3
0 

da
ys

. O
rd

er
 b

y 
No

ve
m

be
r 1

, 2
02

4 
to

 e
ns

ur
e 

ho
lid

ay
 d

el
iv

er
y. 

Or
de

rs
 re

ce
iv

ed
 a

fte
r t

hi
s 

da
te

 w
ill

 b
e 

su
bj

ec
t t

o 
st

oc
k 

av
ai

la
bi

lit
y. 

No
rm

al
 d

el
iv

er
y 

tim
e 

is
 3

 to
 4

 w
ee

ks
.

Or
de

rs
 c

an
ce

lle
d 

af
te

r t
he

y 
ha

ve
 b

ee
n 

pr
oc

es
se

d 
w

ill
 b

e 
su

bj
ec

t t
o 

a 
ca

nc
el

la
tio

n 
fe

e.

SE
ND

 O
RD

ER
 T

O:
Ca

le
nd

ar
 C

o-
op

 C
en

te
r 

 •
  P

O
 B

ox
 8

00
0 

 •
  S

le
ep

y 
Ey

e,
 M

N
 5

60
85

-0
00

8
  P

ho
ne

: 8
00

-8
33

-8
13

6 
 •

  E
m

ai
l: 

cs
in

fo
@

ca
le

nd
ar

cs
.c

om
w

w
w

.D
CP

ca
le

nd
ar

s.
co

m
00
8(
DA

R)

PR
IN

T 
O

U
R

 A
D

VE
R

TI
SE

M
EN

T 
AS

 F
O

LL
O

W
S:

 U
se

 e
xa

ct
 s

am
e 

im
pr

in
t a

s 
la

st
 y

ea
r  

(a
tta

ch
 c

op
y 

of
 im

pr
in

t) 
*N

ot
e 

th
at

 a
ll 

lo
go

s 
w

ill 
be

 p
rin

te
d 

in
 B

la
ck

 &
 W

hi
te

 u
nl

es
s 

co
lo

r i
s 

re
qu

es
te

d.
   

  C
ol

or
 P

rin
tin

g 
is 

an
 a

dd
iti

on
al

 c
ha

rg
e.

QT
Y

St
yle

Pr
ic

e 
Be

fo
re

 8/
30

/2
4

Pr
ic

e 
Af

te
r 8

/3
0/

24
To

ta
l

Cl
as

sic
 Fa

rm
 Tr

ac
to

rs
 W

al
l C

al
en

da
r -

 M
in

. 
Q

ty
. 
10

0
  

TR
AC

$2
.4

3
$2

.5
3

Pl
ai

n 
En

ve
lo

pe
s 

(b
ul

k)
$0

.2
9

$0
.2

9

Pl
ai

n 
En

ve
lo

pe
s 

(c
al

en
d
ar

s 
in

se
rt

ed
)

$1
.1

0
$1

.1
0

Ch
oo

se
 O

ne
:

 
  

S
m

al
le

r 
En

ve
lo

pe
 (#

T
R

A
C

2
) -

 d
ro

p 
ad

 W
IL

L 
ne

ed
 t
o 

be
 f
ol

de
d 

up
 (S

av
e 

on
 P

os
ta

ge
!)

 
  

La
rg

er
 E

nv
el

op
e 

(#
T
R

A
C

) -
 d

ro
p 

ad
 d

oe
s 

N
O

T 
ne

ed
 t
o 

be
 f
ol

de
d 

up

Cl
as

sic
 Fa

rm
 Tr

ac
to

rs
 M

on
th

ly 
Pl

an
ne

r -
 M

in
. 

Q
ty

. 
10

0
  

CT
P

$2
.7

1
$2

.8
1

P
la

in
 E

nv
el

op
es

 (
b
ul

k)
$0

.2
9

$0
.2

9



Why Calendars?

Even in the digital age, calendars remain the most powerful 

and cost-effective way to keep your brand and business 

information in sight and in mind of your customers and 

prospects 365 days of the year. 

Your calendars can do more for you than just reward current 

customers! This is inexpensive advertising that lasts all year!

The Classic Farm Tractors Desk Planner 
features the same twelve tractors as the 
appointment calendars, the metal twin-
loop binding folds fl at to sit on a desk or 
fi t into a drawer or briefcase. With plenty 
of room to keep daily notes and records, 
and several long-range planning sections, 
this style will get plenty of use throughout 
the year.

Actual size: 17” w x 11” h (open) 
Ad area: 6” w x 3” h 

Classic Monthly Planner 

Your Imprint Here

Four Easy Ways To Order:

800.833.8136

www.DCPcalendars.com

csinfo@calendarcs.com

Calendar Co-op Center
PO Box 8000
Sleepy Eye, MN 56085


